2é 3 Digital Marketing Solutions
for Small Business Success
CASE STUDY:

INn Blue
Handmade

Pisgah Peaks Ventures
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In Blue Handmade generated a large percentage of
their business from Etsy, and wanted to invest into
Improving their Shopify store revenue.

They hired Pisgah Peaks to:
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Th e We performed a website audit to look for
conversion rate optimizations.

WebS/te We reviewed all welsite assets, set up an exit intent
So/utlon survey, and made a variety of adjustments including:
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Clearly defined FAQs Identified commmon objections
handling customer through exit intent analysis and
objections adjusted accordingly

Improving CTAs and Increasing site speed &
UI/UX of the site improving navigation




| We performed a visual/manual audit of the

The s Y backend of the site using software tools like
\ Screaming Frog, Ahrefs, and Google core web
SEO ' vitals to deduce actionable SEO improvements.

S O / U t/.O [ Our Improvements:

We performed 400+ point analysis; remedied many technical and on-page SEO
issues.

Health Score

Including cannibalized product pages, poor meta descriptions, slow site speed,

98 dead links, no internal linking structure, product finder quiz added (SEO is about
page experience).

il AT GF i IRk We moved website to 95+ scores across a broad range of SEO industry software

site that don't have errors
and through many Google metrics.




@ Email Solution

We came in and wrote,
designed, implemented
and tested key flows
within Klayivo. We also
helped with email
campaigns

GGy Es 5
. . o “ & o Wepy g o iy
Overall did 30K in w ST
revenue.



Acquisition

Jun 5 - Jul 4
vs. May 6 — Jun 4

Acquisition overview User acquisition Traffig

New users by First user default

Conversion Summary channel grouping

New users

36,420 +18,438 (1 102.54%)

$32,864.66 =2
9 ® +11,550 (*157.96%)

Organic Social 15,085

Klaviyo attributed revenue +5,785 (162.2%)

Organic Search 1,603
+580 ( 1 56.7%)

etere! +468 (11 50.48733
@® Campaigns $21,451.96 (65%) P 87

+53 (1 155.88%)

Organic Video

2
+1 (1 100.0%)

Unassigned 2
Flows $11,412.70 (35%) +2(1-)
Email p (¢7C>)
Total Revenue: $71185 Revenue from Klaviyo: $15,227 (21%) Flows: $4,811 (7%) Campaigns: $10,416 (15%)
2/22 -5/23
Email: $15,227 (21%) SMS: $0 (0%) Push: $0 (0%)




